
 
 

 
623 

Liu Yue et al. 

Senior Tourism: Challenges and Opportunities in the Context of Aging, Social Change, and the Well-Being of the 

Chinese Elderly 

Tob Regul Sci.™ 2022;8(1): 623-637 

Senior Tourism: Challenges and 

Opportunities in the Context of Aging, 

Social Change, and the Well-Being of the 

Chinese Elderly 
 

Liu Yue1 and Sun Lening2 

1Wenzhou Polytechnic, Wenzhou, PRC 
2Education University, Guizhou, PRC 

 

Abstract 

A large portion of the older population constitutes a substantial market for a range of sectors 

since they have much greater buying power than younger groups. The People's Republic of China, one 

of the world's populous superpowers, has joined the aging society. In recent years, China's population 

has been aging at a pace that has never been witnessed before, with the country's elderly population 

forecast to reach 418 million by 2035. With an aging population, a significant number of older persons 

will need assistance in improving their functional capacities to maintain a healthy lifestyle as they age. 

Travel as a component of well-being has been the subject of increased study, leading to the 

development of the idea of senior tourism. Because of the growing importance of senior tourism 

around the world, as well as the numerous serious issues that are impeding its growth, it is critical to 

understand the underlying challenges associated with senior tourism, as well as the opportunities for 

the tourism industry to cater to the global emerging market of senior tourists. By understanding these 

challenges and developing policies and programs that promote senior tourism, the tourism industry 

can contribute to the growth of the global economy. Specifically, the objective of this study is to 

analyze the issues and possibilities that senior tourism faces, with a specific focus on the Chinese 

elderly and how an aging population impacts the tourist sector in general. Senior tourists' motivations 

for leisure and travel, as well as the obstacles they experience, are discussed in detail in this article. The 

study also discusses the possibility for the tourist sector to solve these concerns, paving the way for 

more research into the elements that impact the tourism business, both positively and negatively, 

today and in the future. 
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1. Introduction 

The fundamental demographic phenomenon of the twenty-first century is population aging. 

Globally, elder shares are increasing because of falling fertility, greater lifespan, and the aging of large 

cohorts. Population aging is a unique phenomenon that results in fundamental changes in population 

needs and capabilities, with potentially significant implications for employment, savings, consumption, 

economic growth, asset prices, to cite a few (Bloom et al., 2016). 
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When a country's population over the age of 65 hits 8%, it becomes an aging society. In 1999, 

China, as one of the world's population superpowers, was classified as an aging nation. The Chinese 

population is aging at an alarming pace. By 2035, China's elderly population is expected to exceed 500 

million. This indicates that China will dramatically age in the near future. The influence of population 

aging on total market demand will necessarily result in changes in market structure, consumption, and 

quality of life, as well as consequences on the social economy's development (Feng et al., 2012). 

The elderly population represents a significant market for a wide variety of sectors due to their 

relatively higher spending power than younger generations. Specifically, the tourist industry is emerging as 

one of the largest benefactors of the aging process, owing to the present generation's more leisure-

oriented lifestyle (Arensberg, 2018). Four distinct consumption tendencies exist among the elderly: a rise 

in tourism expenditure, an increase in demand for older universities, an increase in health consciousness, 

and increased online activity. In comparison to the elderly, who are defined as "frugal with their spending, 

inclined to stay at home, and frequently devoted to the care of grandkids," the new seniors are described 

as "having time and money, as well as the inclination to spend as active consumers" (Qiao et al., 2022). 

Retirement may be difficult for seniors, and it is widely considered to be damaging to their 

health. Throughout the literature, leisure has been identified as an important component of later life well-

being. Generally speaking, the term "leisure" refers to time spent without the requirement of work for a 

living, such as employment or daily duties; activities that relieve one of one's responsibilities; and an 

experience that is seen to be enjoyable and joyful by those who participate in it (van der Heide et al., 

2013). A considerable number of older persons will need functional capacity augmentation in order to 

continue living a healthy lifestyle as they age. A healthy lifestyle includes physical, social, and mental 

health functions that are adapted to an individual's preferences and predispositions while remaining 

within the confines of his or her age cohort. Given that health and well-being are becoming increasingly 

important to the elderly, the concept of "successful aging" has generated significant interest in the 

concepts of "healthy aging, active aging, and productive ageing," all of which can be applied to 

overcoming the challenges of old age and retiring successfully (Foster & Walker, 2015). The concept of 

active aging emphasizes the importance and relevance of older people maintaining great health while 

remaining in their home or other familiar environment. With this viewpoint in mind, researchers have 

focused their attention on the development and maintenance of talents and skills that are connected with 

a feeling of well-being as people get older. Several prior studies investigated the association between 

tourism and psychological states such as feelings of wellbeing, perceived accessibility, and life satisfaction, 

among other things (Park & Ahn, 2022). Travel, as a component of well-being, has received more 

attention in recent years, leading to the concept of senior tourism (Godovykh & Ridderstaat, 2020).  

Tourism-related activities are among the most important economic sectors in the world. It not 

only generates a vast variety of career opportunities on a global scale, but it also promotes growth and 

prosperity in the community. Tourism provided 313 million jobs in the United States in 2017. Tourism 

has surpassed global economic indicators for the last seven years in a row. As has been the case for the 

last year, Asia's performance has been excellent (Mazoor et al., 2019). There is emerging evidence that 

seniors represent the most significant and fastest growing segment of the tourism business, making them 

more important than ever. The booming senior market is expected to account for nearly a quarter or 

more of the population by 2050, according to estimates (Zielińska-Szczepkowska, 2021). 

In developed countries, the notion of effective aging has acquired widespread acceptance, but it 

has only lately gained ground in underdeveloped countries. A total of 549.2 million senior Asians were 

counted in 2017, with a projected increase to 1,273.2 million by 2050. This massive growth in Asia's 

senior population heralds the beginning of a rapidly increasing demographic in the region. As a 

consequence of the demographic transition, senior tourism will expand to become one of the fastest 

growing and most important areas of the tourism industry, converting it into a growth engine for the 

whole tourism industry. The reason for this is because, in comparison to previous generations, the elderly 
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put a larger value on travel during their retirement years. According to the World Trade Organization, 

there would be more than 2 billion international travelers aged 60 and over by 2050, a significant increase 

from the 593 million who traveled internationally in 1999. These alterations in demographics will have an 

impact on the supply and demand structures of the tourist industry. In this regard, it is important to note 

that, although the tourist industry has started to address some of these changes, more radical solutions 

will be required in the coming decades (Sudharsanan & Bloom, 2018). 

With a large amount of leisure time on their hands, the elderly populations constitute a distinct 

and valuable customer base that may contribute significantly to economic development if properly used. 

Some elders, on the other hand, are prevented from participating in long-distance tourist excursions 

because they lack the necessary financial resources. In conjunction with the growing market for senior 

tourism, challenges develop as a result of factors such as tourist promotion and a scarcity of senior-

friendly tourist destinations. The inability to contact seniors with tourist goods, the absence of marketing 

of local tourist items tailored for seniors, and, ultimately, a lack of financial resources to implement local 

initiatives supporting senior tourism development are all examples of these difficulties (Liew et al., 2021). 

Because of the growing importance of senior tourism around the world, as well as the numerous 

serious issues that are impeding its growth, it is critical to understand the underlying challenges associated 

with senior tourism, as well as the opportunities for the tourism industry to cater to the global emerging 

market of senior tourists. By understanding these challenges and developing policies and programs that 

promote senior tourism, the tourism industry can contribute to the growth of the global economy 

(Sharma & Paul et al., 2021).  

Specifically, the focus of this study is to analyze the challenges and opportunities that senior 

tourism faces, with a special focus on China and the impact of an aging population on the tourism 

industry. Senior travelers' motivations for leisure and travel, challenges they face, and opportunities for 

the tourism industry to address are all discussed in this paper, which paves the way for further research 

into the drivers that affect the tourism industry, both positively and negatively, to shape this growing 

market of senior tourism. There are four major sections to this paper's discussion of the important 

information: (1) background on the drivers and consequences of an aging society, (2) social, economic 

and demographic aspects of senior tourism, (3) motivations and satisfaction of senior tourists, and (4) 

challenges and opportunities in senior tourism. 

 

2. The Aging Society: Drivers and Consequences 

The demographic age structure of the globe is experiencing a significant transformation. People 

are living longer lives, and the share of elderly persons in the overall population is growing all the time. 

Almost every nation on the planet will witness an increase in the proportion of its population aged 60 and 

above between 2005 and 2050. Approximately 3.4 million older individuals will be living in the world by 

2050, representing a more than fourfold increase from the current level of 1.3 million (Bongaarts, 2009). 

The aging of the population has a number of socioeconomic and policy ramifications for the future. 

Changes in demographics have the potential to lower labor force participation and savings rates, 

increasing health-care expenses, and place further burden on pension and health-care systems. The elderly 

are disproportionately affected by the rising incidence of noncommunicable diseases, and it is unclear if 

the extra years gained via increased longevity will be spent in bad health. The living circumstances of the 

elderly must be taken into consideration, and many people believe that reduced labor force participation 

and savings, as well as increased demands on pension and healthcare systems, would impede economic 

progress. History has shown that population aging has induced behavioral changes; yet, technical and 

institutional innovations have the potential to mitigate the negative consequences of population aging. 

The improvements include, among other things, better retirement laws, more women-friendly 

employment legislation, changes to healthcare systems, more educational investments in people, and 

increased private savings (Jarzebski et al., 2021).  
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There have been considerable changes in the global age and population structure during the 

preceding half-century, with the expansion in population shares at advanced ages being one of the most 

apparent aspects of this trend. According to projections, the senior population will expand fast in both 

numbers and percentage to the total population during the first half of the twentieth century, and will 

continue to grow, albeit at a slower pace, until the end of the twentieth century (Bloom & Luca, 2016). 

Over the preceding half-century, the world's population has grown at an alarming rate, more than 

doubling from roughly 2.5 billion in 1950 to more than 7 billion now. By 2050, it is predicted to reach 9 

billion people, and by 2100, it will reach 11 billion. For children and adolescents (0–14 years), population 

growth has slowed dramatically over the last several decades, particularly in the developing world (Kanasi 

et al., 2016). Despite the fact that this development has been fueled mostly by developing markets, both 

the number and proportion of the working-age population (15–59 years old) have expanded dramatically 

in the decades after 1950. People aged 15–59 have been relatively steady in more industrialized countries, 

although the proportion of individuals aged 15–59 in the population is expected to fall to around 50% by 

2100 (Vollset et al., 2020).  

The elderly of the world's population superpowers, including China, must be examined in order 

to have a better knowledge of the world's rapidly growing elderly. China's population has been aging at an 

alarming rate, and this trend is expected to continue throughout the first decade of the twenty-first 

century. However, although population aging is a relatively recent phenomenon, it is occurring at an 

unprecedented pace, and the senior population is substantial in number. As of 2016, 15.5 percent of the 

population was 60 years or older in China, indicating that the country is already aging. By 2030, the senior 

population is predicted to account for 25 percent of the total, or more than 340 million people. 

According to projections, China will have almost 450 million individuals aged 60 and above by 2050, 

representing around 30 percent of the country's entire population. It is important to remember that the 

current legal retirement age in China is 60 for male employees and officials, 50 for female workers, and 55 

for female officials (men may retire at 55 years old and women can retire at 45 years old in specific 

professions with difficult working circumstances, as noted above) (findlaw.cn 2014). Considering the 

average life expectancy in China is 74.8 years, the bulk of seniors will be in retirement for roughly 15 

years, on average (Fang et al., 2020).   

It is indisputable that the demographics of the elderly population are changing rapidly and will 

continue to do so in the future years as a result of changes in socioeconomic conditions, the gender ratio, 

and other variables. Despite the fact that the consequences are minor, it is vital to be aware of these 

concerns since the senior population has a considerable influence on the economy of a country due to 

their purchasing power. 

 

3. Senior Tourism: Social, Economic, and Demographic Changes 

Retirement may be challenging, and it is generally seen as being damaging to the well-being of the 

elderly. As an essential component of later-life well-being, leisure has long been recognized in the 

scientific literature. Participating in recreational and leisure activities helps to boost mental health and 

well-being in people. The participation of older people in leisure and recreation activities varies depending 

on their age group (Ryff, 2014) 

In spite of this, older persons may participate in a variety of leisure and recreational activities that 

boost mental health wellness, including social, creative or expressive, cognitive, emotional, spiritual, and 

physical activities, among other activities. In previous study, it was shown that older people who engage 

in leisure or recreational activities had better mental health and live longer lives than those who do not. 

Improvements in mental health via the decrease of anxiety, depression, and negative mood states, as well 

as positive impacts on self-esteem, cognitive function, and quality of life, are all established benefits of 

leisure and recreation activities for older people in terms of mental health. Over the course of their lives, 

adults over the age of 65 are more likely to engage in leisure and recreation activities that provide them 
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with satisfaction, pleasure, and entertainment, as well as activities that empower them, and add to their 

feeling of belongingness (Pressman et al., 2009). 

There is no consensus on how Chinese culture influences how leisure is interpreted in the 

Chinese context, even though the notion of leisure as leisure time, leisure activities, and a subjective 

experience has been adopted and changed for leisure study in China. According to the findings of a recent 

research (Huang & Li, 2019), the key constraints on leisure participation seen by Chinese people are time 

and money, which is comparable with the findings of studies conducted in western countries. A person's 

capacity to relax, to do things that make them happy, to spend idle time, to engage in activities that are 

unrelated to their profession, and to do nothing is characterized as "leisure" (Pressman et al., 2009). 

Previous research has proven that aging is a contributing factor to the degradation and loss of 

physical and psychological health in later life, and that this is true. Following the conception of 

"successful aging," there has been an explosion of interest in the concepts of "healthy aging," "active 

aging," and "productive aging" as approaches to resolve these challenges. The concept of active aging 

emphasizes the importance and relevance of older people maintaining great health while remaining in 

their home or other familiar environment. With this viewpoint in mind, researchers have focused their 

attention on the development and maintenance of talents and skills that are connected with a feeling of 

well-being as people get older. Travel is one facet of well-being that has garnered more attention in recent 

years (Martinson & Berridge, 2015). 

Tourism is one of the world's most important sectors from an economic standpoint. It not only 

generates a plethora of work opportunities throughout the globe, but it also promotes advancement and 

riches. In 2017, the tourism industry supported 313 million jobs and contributed $8.3 trillion, or more 

than 10%, to global GDP. Despite a 4.6 percent drop in 2017, the tourism industry has outpaced global 

economic indexes for seven consecutive years. A good performance by Asia has continued to be seen in 

recent years, following a continuous trend (Mazoor et al., 2019). Today, business executives and political 

leaders throughout the globe are quickly understanding that tourism has already established itself as a 

substantial economic and social force in their own countries. Developing countries are seeking its 

advantages, while developed countries are battling to keep their share of the global market. Although 

tourism research cannot replace outstanding management approaches, it may be used to enhance such 

management by providing objective, systematic, logical, and empirical evidence. The significance of this 

sort of research is in the progress of development, management, policy making, and education in this 

constantly expanding field (Rasool et al., 2021). 

In the present period of social and commercial management, the senior tourist sector can 

unquestionably be seen as a rapidly growing and increasing business, and much research has been 

performed to better understand its distinctive characteristics. The senior tourist sector is a profitable 

source of income for tourism-related enterprises, not only because of the growing number of seniors, but 

also because of the seniors' availability and availability of time when they travel. Determining motivation 

is the first stage in determining the potential of the senior tourist group (Zielińska-Szczepkowska, 2021). 

It is difficult to categorize the tourism industry since, unlike other businesses, it does not have a 

single distinguishable product to sell to customers (Chen et al., 2020). It includes a wide range of 

industries, including the hotel, transportation, attractions, and travel agencies. For the purposes of this 

definition, tourism is defined as when persons go to and stay in areas other than their usual surroundings 

for a time of less than one year consecutively for the purpose of enjoyment, business, health, or other 

considerations. In 2020, travel and tourism will have contributed around 4.7 trillion US dollars directly to 

the global gross domestic product (GDP). With a direct contribution to global GDP of 1.1 trillion US 

dollars in 2020, the United States' travel and tourism business ranked first among countries that made 

direct contributions to global GDP of more than $1 trillion. Meanwhile, according to a list of the 

countries with the biggest proportion of GDP from travel and tourism, Macau's city and special 

administrative region earned the highest percentage of GDP from direct travel and tourism of any 
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economy in the world. The global coronavirus (COVID-19) pandemic that began in early 2020 caused 

significant disruption to the tourism industry (Uğur & Akbıyık, 2020).  

Because the new seniors have far more purchasing power than younger generations, the elderly 

population provides a large market for a broad range of industries. In particular, the tourism business is 

emerging as one of the most significant beneficiaries of the aging process, thanks to the more leisure-

oriented lifestyle that the current generation has adopted. As a consequence of the demographic 

transition, senior tourism will expand to become one of the fastest growing and most important areas of 

the tourism industry, converting it into a growth engine for the whole tourism industry. The reason for 

this is because, in comparison to previous generations, the elderly put a larger value on travel during their 

retirement years. According to the World Trade Organization, there would be more than 2 billion 

international travelers aged 60 and over by 2050, a significant increase from the 593 million who traveled 

internationally in 1999. These alterations in demographics will have an impact on the supply and demand 

structures of the tourist industry. In this regard, it is important to note that, although the tourist industry 

has started to address some of these changes, more radical solutions will be required in the coming 

decades (Arensberg, 2018).  

For its part, senior tourism includes a diverse variety of activities carried out by the elderly, 

whether they are retired or not, over the age of 55, and with various levels of income, education, and 

other characteristics. It seems reasonable to believe that senior tourism should no longer be regarded a 

seasonal activity, or that active seniors should no longer be considered a minority group, but rather a 

much larger segment of the market. Additionally, as clients, the elderly display a wide range of buying 

behaviors, similar to those of travelers. To meet the leisure and tourism needs of this market, it is 

necessary to have a comprehensive grasp of it and debunk the idea that the senior market is homogenous. 

This step necessitates a thorough investigation of the senior travel industry (Liew & Abdullah, 2021). 

It is expected that tourism-related research will expand in scope and magnitude as the industry 

grows in importance as a sector of the global economy. Tourism-related research will play a critical 

supporting role in the development of the tourism industry (Gössling et al., 2020). In the case of China, 

fast international and domestic tourism boom increased the country's economy while also resulting in a 

spate of serious social, cultural, and environmental challenges, including pollution. Because tourists' 

planning and marketing are becoming more difficult, as is product development, research is becoming 

more important in supplying the required knowledge for decision-making. Although academic papers on 

Chinese tourism have been published for many years (Fallon, 2004), no empirical analysis of articles 

published in major hospitality and tourism publications has been carried out. Taking stock of current 

tourism research operations in China at this moment seems to be a realistic course of action, allowing us 

to evaluate where we are now, how far we have gone, and where we need to go in the future.  

Amid rapid growth in the national economy, China's domestic tourism sector rose to prominence 

and became a key source of demand for the rest of the world. In 1997, there were 644 million domestic 

visitors who spent a total of 211.27 billion RMB Yuan. That tourism has turned into a substantial 

component of the service sector was proven by this example. During this time, China's outbound tourism 

is seeing rapid growth. In 1992, 2.93 million outbound visitors visited the country, representing a 37.3 

percent increase over the previous year. As of 1998, 8.4 million Chinese have gone overseas, ranking 

them tenth in the world in terms of international travel. "The market was developing considerably more 

swiftly than anybody had expected, and China was already delivering considerable numbers of tourists to 

any nation prepared to accept them. The country is forecast to overtake the United States as the world's 

top tourist destination by 2020, with 130 million visitors visiting each year and 100 million Chinese 

expected to go outside of the country (Zhao et al., 2020). 

Retirement brings a unique set of options, especially in terms of leisure activities that encourage 

older people to maintain an active lifestyle in their later years. Older people, on the other hand, may 

engage in a few leisure and recreational activities that are beneficial to their psychological well-being. In 
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China, the concept of leisure has been embraced and modified for the purpose of leisure research. 

However, there is no agreement on the extent to which Chinese culture has an impact on how leisure is 

perceived in the country. Many seniors take advantage of the opportunity to be active and engage in 

activities that promote their general well-being, even though aging has been proved to have a role in the 

deterioration and loss of physical and psychological health in later life. Consequently, the notion of senior 

tourism was formed, which is now a booming industry as a result of an aging population. 

 

4. Senior Tourism: Motivation and Satisfaction  

The study of elder motivations is becoming more popular among academics that are interested in 

the subject. A market segmentation strategy is being pursued by the tourism sector, which recognizes the 

great potential for providing senior-oriented services. Senior tourists are classified based on a range of 

parameters, including demographic and psychological traits, lifestyle, and attitude characteristics, as well as 

educational and financial levels, in order to better meet their requirements. Researchers that study tourism 

have classed elderly people based on their activities, suggesting that there are many types of senior tourists 

to choose from (Strough et al., 2015). 

Current study on the motivations of senior travelers is focused on two areas of motivation, 

namely "pull" factors and "push" variables, which are both referred to as "pull" variables. The distinction 

between push and pull pressures was articulated in the context of motivation for the first time in the 

subject literature, providing an answer to the question "what motivates tourists to travel?" As defined by 

the study, pull factors are any exterior elements that lure a tourist to a certain region. Examples of pull 

factors include the sea and mountains, the sun, and the beach. In addition, other researchers have 

demonstrated that the primary attributes of a destination that attract seniors are natural, cultural, and 

historical attractions, as well as favorable weather conditions. These attributes include security, trip cost, 

cultural and natural attractions, as well as historical sites, medical service (facilities), and the weather. 

However, internal variables drawn from genuine visitors' predispositions, attitudes, experiences, and goals 

were incorporated as push factors. These included sentimentalism, a desire to get away from the city's 

noise and bustle, and other similar desires, among other things. It is hypothesized that humans move 

because of internal factors "pushing" them and external factors "pulling" them in different directions 

(Bayih et al., 2020).  

Persons are pushed to travel by both motivational reasons and the desire to visit a certain 

location. While pull factors are primarily concerned with the attractiveness of a destination, such as 

beaches, accommodations, recreation facilities, cultural and historical resources, and other such factors, 

push factors are origin-related and refer to the desires of the individual traveler, such as rest and 

relaxation, health, adventure, and status directions (Bayih et al., 2020). For senior travelers, the 

motivations for traveling in terms of push and pull factors are also a source of worry. The elderly's travel 

decisions are influenced by both internal factors (such as spiritual requirements, medical requirements and 

health condition, employment opportunities, financial resources, meeting people, the availability of travel 

companions, and traveling for recreational purposes) and external factors (such as the destination's 

suitability for the elderly's condition, its accessibility, and the availability of travel companions). There has 

been a slew of studies conducted to understand what inspires elder travelers to travel. Among the many 

different human behaviors and experiences that may be had when traveling are relaxation, excitement, 

social connection with friends or family, adventure, achieving a higher social position, and getting away 

from boredom or tension (Pressman et al., 2009). Each of these factors is crucial to the decision-making 

process in one way or another. 

The most major push motive category for Chinese senior travelers is "knowledge seeking," while 

the most significant pull motivation category is "advantages of the gorgeous place." "Scenic security," 

"beautiful scenery," and "service quality of scenic service personnel" are the three most important 

influencing elements on the satisfaction of Chinese senior tourists, according to the study. The 
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demographic characteristics of senior visitors have an impact on their motivation and on the variables 

that define their level of enjoyment. When it comes to traveling, fitness is a big incentive for those 

between the ages of 50 and 55, but it is not important for those above the age of 55. Senior people with 

more knowledge will be more concerned about the needs of intangible cultural assets than their younger 

counterparts. The "beautiful scenery" is the most significant factor influencing male seniors' overall visitor 

satisfaction. "Scenic security," on the other hand, is the most important factor influencing tourist 

happiness among older women. Furthermore, the data show that as travel motivation grows, Chinese 

senior tourists put a greater emphasis on the overall quality of their trip. In a similar vein, as tourists' 

expectations of a trip grow, Chinese senior travelers put a higher value on the quality of their journey, 

hence enhancing tourist satisfaction. China's elderly citizens' future behavioral intentions are negatively 

influenced by their level of pleasure with their vacation. The mean value of future behavioral intentions 

among tourists reveals that when Chinese seniors are satisfied with their travel experiences, they are more 

inclined to spread the word about them to their friends and family. The less happy Chinese seniors are 

with their travel experiences, the more probable it is that they would voice their dissatisfaction (Bai et al., 

2017). 

Several studies have looked at the motivations of Chinese senior travelers, and they have 

discovered that their motivations fall into one of eight categories that describe the reasons for foreign 

travel. Following the sensation of socializing; pursuing time with family; pursuing self-esteem; escaping; 

experiencing culture or nature; pursuing education; pursuing a once-in-a-lifetime encounter; and pursuing 

nostalgia. When it comes to seniors, self-esteem has previously been linked to their perception of their 

own age, their own confidence, and their own self-consciousness. As a result, identifying and supporting 

critical components of self-esteem, such as positive word of mouth, should be the starting point for 

understanding seniors' travel behavior (Otoo et al., 2020). 

There is an increasing number of professionals who are identifying factors that influence the 

motivations of elder travelers. The 'pull' and 'push' variables provide insight on the ways in which older 

adults are influenced by a variety of internal and external factors. When it comes to Chinese senior 

travelers, the most significant push motivation category is "knowledge seeking," while the most important 

pull motivation category is "advantages of the beautiful destination." As a result of this information, 

chances to meet the needs of senior tourists, as well as to identify and support the important components 

that encourage them to travel, become obvious, resulting in a positive impact on the tourism industry. 

 

5. Senior Tourism: Challenges and Opportunities in the Tourism Industry 

As people get older, they experience a range of changes, including physical, psychological, and 

social changes, which might have an influence on their ability to seek out opportunities for tourist 

activities. Additionally, constraints such as a lack of financial resources and deteriorating health limit the 

amount of time that elders spend on vacation. Therefore, specific social tourism initiatives are 

implemented to encourage older citizens' participation in tourism. This is also supported by the research 

that has been done. Several senior tourist ideas were produced and implemented because of the outcomes 

of the studies and the resources that were available (Khalid et al., 2019).  

Despite tremendous progress and a promising future for tourism growth, there are still several 

challenges to overcome, both locally and globally, that must be overcome. For example, the destruction 

of tourist attractions and natural landscapes, environmental pollution, pandemics, a lack of financial 

resources for infrastructure development, persistent attitude problems among service personnel, and 

competition from competitors in the Asia-Pacific region who offer a more diverse tourism product and a 

higher level of service quality are all examples of issues that must be addressed (Kaushal et al., 2021). 

Because of the rising global relevance of the Chinese tourism industry, as well as the many important 

difficulties that are preventing it from expanding further, it is necessary to boost both the number and the 

quality of research in this area to meet international standards. Considering the above, an examination of 



 
 

 
631 

Liu Yue et al. 

Senior Tourism: Challenges and Opportunities in the Context of Aging, Social Change, and the Well-Being of the 

Chinese Elderly 

Tob Regul Sci.™ 2022;8(1): 623-637 

historical research efforts will assist in evaluating the academic direction of this issue, detecting the gap 

between supply and demand for research, and anticipating future research requirements in this field (Hao 

et al., 2020). 

Increased demand for tourism services and travel for medical reasons, rehabilitation, and youth 

extension; increased demand for out-of-season vacations; increased demand for quiet places with mild 

climates; and the necessity of offer adaptation are just a few of the consequences of an aging society and 

the challenges associated with senior consumer service for the tourism industry, among other things. With 

this understanding of the challenges, the tourist industry can give opportunities that meet the needs of 

older visitors, therefore contributing to economic growth via senior tourism (Budeanu et al., 2005). 

It is projected that senior tourism will become a key component in the twenty-first century as the 

population becomes older. While seniors are as diverse as any other demographic group and many seniors 

do not have the financial means to travel, it is critical to understand the following characteristics of senior 

tourists to transform them into opportunities for the tourism industry: While seniors are as diverse as any 

other demographic group, many seniors do not have the financial means to travel (Kim et al., 2015). 

Travel is frequently a lifestyle priority for many, and many are willing to pay for travel on a regular basis; 

they typically have more savings and assets and fewer financial obligations, particularly in the early years 

of retirement; they can be more flexible with travel dates, frequently preferring off-peak seasons; and they 

are generally more discerning travelers (Szromek et al., 2021). 

Senior travelers, on the other hand, are more likely than younger travelers in their 50s and 60s to 

choose for guided package tours rather than independent travel. Coach travels are especially popular since 

they are priced, provide protection and companionship for alone travelers, and are quite inexpensive. 

Moreover, because of the large number of passengers, travels may be quite inexpensive, especially during 

the low season, and older travelers seem to be more willing to travel during the off-season to take 

advantage of the reduced prices. To comply with this requirement, the tourism industry must develop 

programs for elderly visitors visiting during the off-season. Tourist marketers are encouraged to use 

advertising strategies that take advantage of current information technologies. A practical consideration 

for older Chinese seniors going overseas is their need for family companionship while away from home, 

as well as their preference for low-cost accommodations. It is possible that offering package vacations 

oriented toward families will be equally as popular as offering inexpensive tours. Reaching this sector of 

the population, which is less likely to use travel information technology, may be more successful via a 

word-of-mouth campaign (Totsune et al., 2021). 

A further motivation for senior tourists to select guided excursions is health-related 

considerations. People who are suffering from health problems may be motivated to travel if they feel 

they may not be able to travel again in the future or if they desire to take advantage of the opportunities 

presented by their circumstances. A person's advanced age may also motivate them to travel to places of 

interest that they want to see "before they die." When it comes to ill health, though, it may be a deterrent, 

albeit the risk of not being able to seek care is lessened when older visitors go in groups. By incorporating 

this notion into tour itineraries and packages that cater to the requirements of elder tourists, the tourism 

industry may be able to profit from this approach. It is possible that creating and publicizing educational 

excursions, such as trips to museums and other historical sites, may draw more business to this area. A 

hitherto undiscovered opportunity to develop meaningful contact and expose seniors to education 

tourism has appeared as educational tourism experiences become more popular among the elderly (Darrat 

& Flaherty, 2019). 

During the course of the travel, it is possible to have health problems (Satariano et al., 2012). 

Elderly people may be more susceptible to environmental and nutritional changes than younger people, 

which is something that tour operators should keep in mind when planning a trip. Rather of 

experimenting with novel cuisine to avoid the negative consequences of a diet change or to preserve the 

management of pre-existing health difficulties, it is rare for senior tourists to eat conservatively from 



 
 

 
632 

Liu Yue et al. 

Senior Tourism: Challenges and Opportunities in the Context of Aging, Social Change, and the Well-Being of the 

Chinese Elderly 

Tob Regul Sci.™ 2022;8(1): 623-637 

familiar foods rather than trying with foreign cuisine. Others may just be set in their ways, such as the 

elderly gentleman who becomes agitated if he is unable to obtain porridge in time for breakfast. Instead 

of relying on stereotypes, older travelers, particularly those who exercise caution when it comes to their 

nutrition, may be even more adaptable and inventive in meeting their needs than younger travelers (Cerin 

et al., 2017). They may also be more diligent in communicating their requirements to service providers 

well in advance.  

It is also important to evaluate the pace and breadth of a journey for older citizens and their 

caregivers. Many visitors want to see as much as they can in their short time, but the pace required to do 

so may be incompatible with the demands of senior citizens traveling alone (Vaportzis et al., 2017). When 

traveling with a mixed-age group, different tolerances for long driving hours, day excursions, and daily 

changes of accommodations may be accommodated by booking a variety of activities. For example, 

locations that offer both active attractions that require a significant amount of walking and relaxing 

attractions such as good cafés, parks, beautiful views, or local museums and shops for persons who like to 

spend the day roaming or resting may be chosen. Organizing day trips to and from the same facility is 

another technique to accommodating such variances, since it allows tourists to choose between ‘staying 

in' and seeing the area around the hotel or inn. 

However, this does not imply that older citizens would be left behind. They often do, and many 

of them are physically fit and enthusiastic, and they are eager to go to bed early to feel refreshed for the 

following day's activities. Senior citizens, on the other hand, may want to take things a little slowly, with 

two-night stays rather than one-night stays and dedicated "free" hours to recoup or explore attractions at 

their own convenience (Clark et al., 2015). It is possible for tourist service providers to ensure that less 

active visitors are not left out of the fun by including extra entertainments such as sing-alongs, games, and 

informative lectures on local avian life into their events. 

Tourism operators must develop plans to address health challenges that may arise in the future or 

that are now occurring among the aging population. Health information will be gathered prior to the trip, 

participants will be warned of any potential health concerns associated with scheduled activities such as a 

lengthy uphill climb, and health care choices will be located along the planned itinerary. While it is 

important to avoid interfering with participants' rights to participate in activities, it is also important to be 

on the lookout for signals that a person is stressed, even if he or she claims to be in excellent health 

(Sundling, 2015). It may be necessary to talk with the individual's spouse in a discreet manner on 

occasion. 

The fact that older persons are generally free of work and family duties means that they have 

more flexibility when it comes to vacation times. Older travelers may also be able to aid in bridging the 

gap between seasons when resources are overused. Weather and the surrounding environment may have 

a considerable impact in determining how tempting off-season travel is to older people, especially given 

that they are frequently more sensitive to harsh weather, heat, and cold than younger people (Pandolf, 

1997). This adds to the growing number of worries about elderly travelers. They are curious, they like 

learning, and they see the importance of life for what it really is. This is not to imply that they all like 

listening to educational lectures, but they often do so because they are interested in learning about new 

topics, verifying their past knowledge, and adding to their already extensive knowledge base. Travelers in 

their golden years generally have a deeper sense of history and tradition than younger tourists, and they 

are attracted to architectural landmarks, museums, and cultural events in particular (Lin et al., 2021). 

When compared to younger visitors, who may have a limited awareness of history and 

geography, older visitors may be more informed and, as a result, more interested in learning new things 

about what they already know (Alon et al., 2010). Younger travelers are often on the lookout for 

adventure, novelty, and a sense of escape. Senior travelers often travel to get a more comprehensive 

picture of their lives. They find delight in social connection, in developing friendships, and in simple 

pleasures such as beautiful scenery, delectable food, calming walks, laughing, and other simple pleasures, 
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among others. In many cases, elder travelers have outgrown their youth's self-consciousness and are now 

more willing to engage in talks and ask questions, as well as to participate happily in social events or to 

propose new concepts and ideas (and to otherwise be an embarrassment to younger family members). A 

family-type package for such elderly is suggested, which would enable them to spend time with their 

children, spouses, and grandchildren while still receiving a financial benefit. Chinese elders should be 

encouraged to take advantage of opportunities to see foreign cultural and natural wonders in their native 

habitats. For example, short haulers may visit Jeju Island in South Korea while long haulers could visit 

Niagara Falls in Canada. Once again, service providers are urged to provide price reductions to 

customers. Based on their preference for mid-priced housing, it seems that sites do not need to enhance 

its amenities and services to accommodate this group of seniors (Chang et al., 2021).  

People often gain an understanding of the need of cooperation and tolerance for healthy social 

functioning as they get older, which explains why older travelers are frequently courteous, polite, and 

expect respect in return from their companions and other travelers (though they may have different ideas 

about what is and is not good manners). A tour guide who lectures senior visitors about maintaining a 

respectable level of noise or staying in line, or who dismisses the concerns of one or two members, may 

not be displaying a sufficient degree of respect (Hwang et al., 2020). Visitor groups from non-western 

cultural origins, where age gives more personal authority, may have a lesser tolerance for perceived or real 

disrespect than visitors from western cultural backgrounds. If it is possible, it is advisable to explain 

certain procedures and rules in advance as well as the reason behind them to encourage visitors to 

participate and therefore maintain their sense of personal autonomy. As a bonus, organizations may be 

encouraged to self-monitor in this way: by exerting their own influence on disloyal members. 

In fact, many senior travelers prefer to travel by themselves, and it is not uncommon to see older 

women traveling by themselves, especially since women often live longer lives than men. Many facilities 

do not accommodate single visitors, and they may end up spending much more per person for their 

accommodations because of this. Single room accommodations may be difficult to come by in many big 

cities, and those that are available are often priced at the same level as a standard double room. 

Sometimes, rooms are shared, however this might be troublesome if there is no one else in the tour group 

who is interested in sharing a room or if the roommates are total strangers. Packages and services 

designed specifically for single travelers are effective in enticing potential customers. Them the elderly, 

solo travel affords for more choice and the opportunity to meet new people in a more relaxed 

environment. Besides that, travel may give an opportunity for this group to seek an experience that they 

would otherwise be unable to afford. It is possible that a marketing phrase such as "Crown your life with 

a once-in-a-lifetime cruise" would appeal to a senior demographic that is searching for an experience of a 

lifetime. 

 

6. Conclusions 

While aging society obviously brings with it new challenges, apocalyptic forecasts of irrevocable 

economic suffering are almost certainly overblown, to say the least. The demographic shift brought about 

by aging population has the potential to inspire behavioral changes as well as technological and 

institutional advancements, which might help to greatly minimize any negative implications of this 

transition. A combination of factors will be required to mitigate the negative consequences of population 

aging: increased labor supply from women, immigrants, and older people; increased investment in 

education and training at all ages; increased savings rates during the working years; slower benefit growth; 

and faster tax contributions to finance government transfers to the elderly. 

It is undeniable that the demographics of the elderly population are changing fast, and that this 

trend will continue in the coming years as a consequence of changes in socioeconomic circumstances, the 

gender ratio, and other characteristics, among other things. The elderly population has a significant 
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impact on the economy of a nation, despite the fact that the effects are minimal. Because of their buying 

power, it is important to be aware of these problems. 

Older adults may keep an active lifestyle in their later years because of the variety of leisure 

activities available to them throughout retirement. A variety of leisure and recreational activities are 

available to older persons that are good to their psychological well-being, on the other hand. The notion 

of leisure has been accepted and changed in China for the purpose of leisure research, which is now 

underway. Despite this, there is no consensus on the degree to which Chinese culture influences how 

leisure is seen in the nation. Although aging has been shown to have a role in the degradation and loss of 

physical and psychological health in later life, many seniors take advantage of the chance to stay active 

and participate in activities that support their overall well-being. Therefore, the concept of senior tourism 

was born, which has since grown into a thriving sector because of the aging population. 

A growing number of seniors are continuing to enjoy excellent health and physical condition for 

an increasing amount of time, and more importantly, they want to retain this condition for as long as they 

possibly can. Tourist attractions and recreational activities may prove to be especially beneficial in this 

regard. Seniors, particularly those of the baby-boomer generation, begin to substitute family dedication 

for self-education, enjoyment, and entertainment in their later years, and they consider travel and leisure 

as the reward for a difficult life filled with sacrifices. Seniors are not appealing targets during the tourist 

season because they prefer to go outside of the season while the season is open rather than during the 

season itself. In addition, it is vital to address societal problems. When developing strategies and programs 

for senior tourists, the tourism sector must address the motives that drive them. Only then can they be 

tailored to meet their requirements and provide them with pleasure. In light of the senior tourist ideas 

that have been developed and put into action as a result of the research findings and the resources that 

have been made available, the tourism industry must address the growing market that is being driven by 

demographic change and the shift of the market to elderly cohorts, which in the long run can pave the 

way for further advancement of understanding in this dynamic industry and the creation of new 

opportunities in the future. 

 

References 

[1]. Alon, D., Shitrit, P., & Chowers, M. (2010). Risk Behaviors and Spectrum of Diseases Among Elderly 

Travelers: A Comparison of Younger and Older Adults. In Journal of Travel Medicine (Vol. 17, Issue 4, 

pp. 250–255). Oxford University Press (OUP). https://doi.org/10.1111/j.1708-8305.2010.00425.x 

[2]. Arensberg M. B. (2018). Population aging: opportunity for business expansion, an invitational paper 

presented at the Asia-Pacific Economic Cooperation (APEC) International Workshop on Adaptation to 

Population Aging Issues, July 17, 2017, Ha Noi, Viet Nam. Journal of health, population, and nutrition, 

37(1), 7. https://doi.org/10.1186/s41043-018-0138-0) 

[3]. Bai, X., Hung, K., & Lai, D. (2017). The role of travel in enhancing life satisfaction among Chinese 

older adults in Hong Kong. Ageing and Society, 37(9), 1824-1848. doi:10.1017/S0144686X16000611 

[4]. Bayih, B. E., & Singh, A. (2020). Modeling domestic tourism: motivations, satisfaction and tourist 

behavioral intentions. Heliyon, 6(9), e04839. https://doi.org/10.1016/j.heliyon.2020.e04839 

[5]. Bloom, D. E., & Luca, D. L. (2016). The Global Demography of Aging. In Handbook of the 

Economics of Population Aging (pp. 3–56). Elsevier. https://doi.org/10.1016/bs.hespa.2016.06.002 

[6]. Bongaarts J. (2009). Human population growth and the demographic transition. Philosophical 

transactions of the Royal Society of London. Series B, Biological sciences, 364(1532), 2985–2990. 

https://doi.org/10.1098/rstb.2009.0137 

[7]. Budeanu A. (2005). Impacts and responsibilities for sustainable tourism: a tour operator's perspective. 

Journal of cleaner production, 13(2), 89–97. https://doi.org/10.1016/j.jclepro.2003.12.024 

[8]. Cerin, E., Nathan, A., van Cauwenberg, J., Barnett, D. W., & Barnett, A. (2017). The neighbourhood 

physical environment and active travel in older adults: a systematic review and meta-analysis. In 

International Journal of Behavioral Nutrition and Physical Activity (Vol. 14, Issue 1). Springer Science and 

Business Media LLC. https://doi.org/10.1186/s12966-017-0471-5 



 
 

 
635 

Liu Yue et al. 

Senior Tourism: Challenges and Opportunities in the Context of Aging, Social Change, and the Well-Being of the 

Chinese Elderly 

Tob Regul Sci.™ 2022;8(1): 623-637 

[9]. Chang, K. H., Tseng, C. H., Lee, Y. S., & Hung, C. H. (2021). Can the Development of Religious and 

Cultural Tourism Build a Sustainable and Friendly Life and Leisure Environment for the Elderly and 

Promote Physical and Mental Health?. International journal of environmental research and public health, 

18(22), 11989. https://doi.org/10.3390/ijerph182211989 

[10]. Chen, T., Peng, L., Yin, X., Jing, B., Yang, J., Cong, G., & Li, G. (2020). A Policy Category Analysis 

Model for Tourism Promotion in China During the COVID-19 Pandemic Based on Data Mining and 

Binary Regression. Risk management and healthcare policy, 13, 3211–3233. 

https://doi.org/10.2147/RMHP.S284564 

[11]. Clark, R., Freedberg, M., Hazeltine, E., & Voss, M. W. (2015). Are There Age-Related Differences in 

the Ability to Learn Configural Responses? In M. A. Motes (Ed.), PLOS ONE (Vol. 10, Issue 8, p. 

e0137260). Public Library of Science (PLoS). https://doi.org/10.1371/journal.pone.0137260 

[12]. Darrat, M., & Flaherty, G. T. (2019). Retrospective analysis of older travellers attending a specialist 

travel health clinic. In Tropical Diseases, Travel Medicine and Vaccines (Vol. 5, Issue 1). Springer Science 

and Business Media LLC. https://doi.org/10.1186/s40794-019-0094-8 

[13]. Fallon F. (2004). Tourism in China: A. Lew, L. Yu, J. Ap and Z. Guangrui (Eds.); The Haworth 

Hospitality Press, New York, 2003, pp. 325, (softback), ISBN: 0789012820. Tourism Management, 25(5), 

643–644. https://doi.org/10.1016/j.tourman.2003.08.005 

[14]. Fang, E. F., Xie, C., Schenkel, J. A., Wu, C., Long, Q., Cui, H., Aman, Y., Frank, J., Liao, J., Zou, 

H., Wang, N. Y., Wu, J., Liu, X., Li, T., Fang, Y., Niu, Z., Yang, G., Hong, J., Wang, Q., Chen, G., 

… Woo, J. (2020). A research agenda for ageing in China in the 21st century (2nd edition): Focusing on 

basic and translational research, long-term care, policy and social networks. Ageing research reviews, 64, 

101174. https://doi.org/10.1016/j.arr.2020.101174 

[15]. Feng, Z., Liu, C., Guan, X., & Mor, V. (2012). China's rapidly aging population creates policy challenges 

in shaping a viable long-term care system. Health affairs (Project Hope), 31(12), 2764–2773. 

https://doi.org/10.1377/hlthaff.2012.0535) 

[16]. Godovykh, M., & Ridderstaat, J. (2020). Health outcomes of tourism development: A longitudinal study 

of the impact of tourism arrivals on residents’ health. Journal of Destination Marketing & Management, 17, 

100462. https://doi.org/10.1016/j.jdmm.2020.100462 

[17]. Gössling, S., Scott, D., & Hall, C. M. (2020). Pandemics, tourism and global change: a rapid assessment 

of COVID-19. In Journal of Sustainable Tourism (Vol. 29, Issue 1, pp. 1–20). Informa UK Limited. 

https://doi.org/10.1080/09669582.2020.1758708 

[18]. Hao, F., Xiao, Q., & Chon, K. (2020). COVID-19 and China's Hotel Industry: Impacts, a Disaster 

Management Framework, and Post-Pandemic Agenda. International journal of hospitality management, 90, 

102636. https://doi.org/10.1016/j.ijhm.2020.102636 

[19]. Huang, C., & Li, Y. (2019). Understanding leisure satisfaction of Chinese seniors: human capital, family 

capital, and community capital. In The Journal of Chinese Sociology (Vol. 6, Issue 1). Springer Science and 

Business Media LLC. https://doi.org/10.1186/s40711-019-0094-0 

[20]. Hwang, J., Kim, J. J., Lee, J. S., & Sahito, N. (2020). How to Form Wellbeing Perception and Its 

Outcomes in the Context of Elderly Tourism: Moderating Role of Tour Guide Services. International 

journal of environmental research and public health, 17(3), 1029. https://doi.org/10.3390/ijerph17031029 

[21]. Jarzebski, M. P., Elmqvist, T., Gasparatos, A., Fukushi, K., Eckersten, S., Haase, D., Goodness, 

J., Khoshkar, S., Saito, O., Takeuchi, K., Theorell, T., Dong, N., Kasuga, F., Watanabe, R., Sioen, 

G. B., Yokohari, M., & Pu, J. (2021). Ageing and population shrinking: implications for sustainability in 

the urban century. In npj Urban Sustainability (Vol. 1, Issue 1). Springer Science and Business Media LLC. 

https://doi.org/10.1038/s42949-021-00023-z 

[22]. Kanasi, E., Ayilavarapu, S., & Jones, J. (2016). The aging population: demographics and the biology of 

aging. Periodontology 2000, 72(1), 13–18. https://doi.org/10.1111/prd.12126 

[23]. Kaushal, V., & Srivastava, S. (2021). Hospitality and tourism industry amid COVID-19 pandemic: 

Perspectives on challenges and learnings from India. International journal of hospitality management, 92, 

102707. https://doi.org/10.1016/j.ijhm.2020.102707 

[24]. Khalid, S., Ahmad, M. S., Ramayah, T., Hwang, J., & Kim, I. (2019). Community Empowerment and 

Sustainable Tourism Development: The Mediating Role of Community Support for Tourism. In 

Sustainability (Vol. 11, Issue 22, p. 6248). MDPI AG. https://doi.org/10.3390/su11226248 



 
 

 
636 

Liu Yue et al. 

Senior Tourism: Challenges and Opportunities in the Context of Aging, Social Change, and the Well-Being of the 

Chinese Elderly 

Tob Regul Sci.™ 2022;8(1): 623-637 

[25]. Kim, H., Woo, E., & Uysal, M. (2015). Tourism experience and quality of life among elderly tourists. In 

Tourism Management (Vol. 46, pp. 465–476). Elsevier BV. 

https://doi.org/10.1016/j.tourman.2014.08.002 

[26]. Liew, S. L., Hussin, S. R., & Abdullah, N. H. (2021). Attributes of Senior-Friendly Tourism 

Destinations for Current and Future Senior Tourists: An Importance-Performance Analysis Approach. In 

SAGE Open (Vol. 11, Issue 1, p. 215824402199865). SAGE Publications. 

https://doi.org/10.1177/2158244021998658 

[27]. Lin, H. H., Chang, K. H., Tseng, C. H., Lee, Y. S., & Hung, C. H. (2021). Can the Development of 

Religious and Cultural Tourism Build a Sustainable and Friendly Life and Leisure Environment for the 

Elderly and Promote Physical and Mental Health?. International journal of environmental research and 

public health, 18(22), 11989. https://doi.org/10.3390/ijerph182211989 

[28]. Manzoor, F., Wei, L., Asif, M., Haq, M. Z., & Rehman, H. (2019). The Contribution of Sustainable 

Tourism toEconomic Growth and Employment in Pakistan. International journal of environmental 

research and public health, 16(19), 3785. https://doi.org/10.3390/ijerph16193785 

[29]. Martinson, M., & Berridge, C. (2015). Successful aging and its discontents: a systematic review of the 

social gerontology literature. The Gerontologist, 55(1), 58–69. https://doi.org/10.1093/geront/gnu037 

[30]. Otoo, F. E., Kim, S. (Sam), & Park, J. (2020). Motivation-based segmentation of Chinese senior 

travelers: The role of preferences, sociodemographic, and travel-related features. In Journal of Vacation 

Marketing (Vol. 26, Issue 4, pp. 457–472). SAGE Publications. 

https://doi.org/10.1177/1356766720942550 

[31]. Pandolf K. B. (1997). Aging and human heat tolerance. Experimental aging research, 23(1), 69–105. 

https://doi.org/10.1080/03610739708254027 

[32]. Park, S., & Ahn, D. (2022). Seeking Pleasure or Meaning? The Different Impacts of Hedonic and 

Eudaimonic Tourism Happiness on Tourists' Life Satisfaction. International journal of environmental 

research and public health, 19(3), 1162. https://doi.org/10.3390/ijerph19031162 . 

[33]. Pressman, S. D., Matthews, K. A., Cohen, S., Martire, L. M., Scheier, M., Baum, A., & Schulz, R. 

(2009). Association of enjoyable leisure activities with psychological and physical well-being. 

Psychosomatic medicine, 71(7), 725–732. https://doi.org/10.1097/PSY.0b013e3181ad7978 

[34]. Qiao, G., Ding, L., Xiang, K., Prideaux, B., & Xu, J. (2022). Understanding the Value of Tourism to 

Seniors' Health and Positive Aging. International journal of environmental research and public health, 

19(3), 1476. https://doi.org/10.3390/ijerph19031476) 

[35]. Rasool, H., Maqbool, S., & Tarique, Md. (2021). The relationship between tourism and economic 

growth among BRICS countries: a panel cointegration analysis. In Future Business Journal (Vol. 7, Issue 

1). Springer Science and Business Media LLC. https://doi.org/10.1186/s43093-020-00048-3 

[36]. Ryff C. D. (2014). Psychological well-being revisited: advances in the science and practice of eudaimonia. 

Psychotherapy and psychosomatics, 83(1), 10–28. https://doi.org/10.1159/000353263 

[37]. Satariano, W. A., Guralnik, J. M., Jackson, R. J., Marottoli, R. A., Phelan, E. A., & Prohaska, T. R. 

(2012). Mobility and aging: new directions for public health action. American journal of public health, 

102(8), 1508–1515. https://doi.org/10.2105/AJPH.2011.300631 

[38]. Sharma, G. D., Thomas, A., & Paul, J. (2021). Reviving tourism industry post-COVID-19: A resilience-

based framework. Tourism management perspectives, 37, 100786. 

https://doi.org/10.1016/j.tmp.2020.100786 

[39]. Strough, J., de Bruin, W. B., & Peters, E. (2015). New perspectives for motivating better decisions in 

older adults. Frontiers in psychology, 6, 783. https://doi.org/10.3389/fpsyg.2015.00783  

[40]. Sudharsanan N, Bloom DE, (2018). The Demography of Aging in Low- and Middle-Income Countries: 

Chronological versus Functional Perspectives. In: National Academies of Sciences, Engineering, and 

Medicine; Division of Behavioral and Social Sciences and Education; Committee on Population; 

Majmundar MK, Hayward MD, editors. Future Directions for the Demography of Aging: Proceedings of a 

Workshop. Washington (DC): National Academies Press (US); 2018 Jun 26. 11. Available from: 

https://www.ncbi.nlm.nih.gov/books/NBK513069/ 

[41]. Sundling C. (2015). Travel Behavior Change in Older Travelers: Understanding Critical Reactions to 

Incidents Encountered in Public Transport. International journal of environmental research and public 

health, 12(11), 14741–14763. https://doi.org/10.3390/ijerph121114741 



 
 

 
637 

Liu Yue et al. 

Senior Tourism: Challenges and Opportunities in the Context of Aging, Social Change, and the Well-Being of the 

Chinese Elderly 

Tob Regul Sci.™ 2022;8(1): 623-637 

[42]. Szromek, A. R., Pytel, S., Markiewicz-Patkowska, J., & Oleśniewicz, P. (2021). Impact of tourist 

trips on seniors’ migrations – case study from Poland. In Journal of Tourism and Cultural Change (pp. 1–

15). Informa UK Limited. https://doi.org/10.1080/14766825.2021.1999460 

[43]. Totsune, T., Matsudaira, I., & Taki, Y. (2021). Curiosity–tourism interaction promotes subjective 

wellbeing among older adults in Japan. In Humanities and Social Sciences Communications (Vol. 8, Issue 

1). Springer Science and Business Media LLC. https://doi.org/10.1057/s41599-021-00748-3 

[44]. Uğur, N. G., & Akbıyık, A. (2020). Impacts of COVID-19 on global tourism industry: A cross-regional 

comparison. Tourism management perspectives, 36, 100744. https://doi.org/10.1016/j.tmp.2020.100744 

[45]. van der Heide, I., van Rijn, R. M., Robroek, S. J., Burdorf, A., & Proper, K. I. (2013). Is retirement 

good for your health? A systematic review of longitudinal studies. BMC public health, 13, 1180. 

https://doi.org/10.1186/1471-2458-13-1180 ) . Foster, L., & Walker, A. (2015). Active and successful 

aging: a European policy perspective. The Gerontologist, 55(1), 83–90. 

https://doi.org/10.1093/geront/gnu028 

[46]. Vaportzis, E., Clausen, M. G., & Gow, A. J. (2017). Older Adults Perceptions of Technology and 

Barriers to Interacting with Tablet Computers: A Focus Group Study. Frontiers in psychology, 8, 1687. 

https://doi.org/10.3389/fpsyg.2017.01687 

[47]. Vollset, S. E., Goren, E., Yuan, C.-W., Cao, J., Smith, A. E., Hsiao, T., Bisignano, C., Azhar, G. S., 

Castro, E., Chalek, J., Dolgert, A. J., Frank, T., Fukutaki, K., Hay, S. I., Lozano, R., Mokdad, A. 

H., Nandakumar, V., Pierce, M., Pletcher, M., … Murray, C. J. L. (2020). Fertility, mortality, 

migration, and population scenarios for 195 countries and territories from 2017 to 2100: a forecasting 

analysis for the Global Burden of Disease Study. In The Lancet (Vol. 396, Issue 10258, pp. 1285–1306). 

Elsevier BV. https://doi.org/10.1016/s0140-6736(20)30677-2  

[48]. Zhao, Y., & Liu, B. (2020). The evolution and new trends of China’s tourism industry. In National 

Accounting Review (Vol. 2, Issue 4, pp. 337–353). American Institute of Mathematical Sciences (AIMS). 

https://doi.org/10.3934/nar.2020020 

[49]. Zielińska-Szczepkowska, J. (2021). What Are the Needs of Senior Tourists? Evidence from Remote 

Regions of Europe. In Economies (Vol. 9, Issue 4, p. 148). MDPI AG. 

https://doi.org/10.3390/economies9040148 

 

 


