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5q < n < 15q 
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Gof = √communalitis̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ × R2̅̅ ̅  

communalitis̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅ ̅̅  
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Precision =
TP

TP+FP

Recall =
TP

TP+FN

F1score = 2 .
Precision .  recall 

Precision +  recall
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https://www.neuroquantology.com/article.php?id=7060

