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1.1 Structure of the Study 

2. Theoretical Background 

2.1 Green Theory 
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2.2 Corporate Social Responsibility 

• 
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 Research Methodology 

3.1 Target Audience and Sampling Technique 
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3.2 Instrument Design 

3.3 Demographic Variable Description
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 Data Analysis 
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4.1 The Structure Model and Hypotheses Testing                                                                   
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4.2 Mediation Testing 
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4.3 The Predictive Relevance of Study Model 

4.4 The Effect Size  

4.5 Model Fit 
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5.1 Practical and Theoretical Implications 
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5.2 Limitation and Future Direction 

 



 

7480 Tob Regul Sci.™ 2021;7(6-1): 7466-7483 



 

7481 Tob Regul Sci.™ 2021;7(6-1): 7466-7483 



 

7482 Tob Regul Sci.™ 2021;7(6-1): 7466-7483 

‐



 

7483 Tob Regul Sci.™ 2021;7(6-1): 7466-7483 


